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“Marketing is a race
without a finishing line.”

— Philip Kotler

..and we’ll have you the winner
of the race!



ABOUT
US

Started as an Influencer Management
in 2017, ASK Media’s transforms into One
Stop Solution Creative Studio.

ASK Media helps brands to develop the
marketing and business strategy with
a clear plan to achieve brand goals
through 360 marketing services in online
and offline.



We help you deliver your brand message well towards the audiences




OUR
SERVICES

*__®
* *__®
Branding Digital PR Digital Asset
Management
- Brand Development _ Media Release
- Product Development - Influencers Management - Social Media Management
< Brar)d Communication - App/Product Trial & Review - Website Development
- Mascot & Logo Development - Direct Placement - e-Commerce Management
- Tagline - App Development
- Search Engine Optimization
£3 *
Creative Media Offline
* £3
Production Placement Marketing
- Video Production - Social Media Ads - Event & Activation
- Podcast Production - Email Marketing - Out of Home Ads
- Photoshoot - Programmatic Advertising - Branding & Sampling
- Video Streaming - OTT Placement
- Music & Jingle Production - SEO & SEM

Brand
Activation

- Event Management
- Offline to Online
- Online to Offline

Product
Development

- Product Conceptualization
- Product Design
- Product Re-branding Service




Individually we are ONE DROP, but
together, we are an OCEAN.

- Ryunosuke Satoro



Analyze your brand needs Send your brand message

to the audiences

Keep their mind on your
message

\

Brand Exposures



Working Flow

Craft the Run the
collaborative campaign

Overseeing ideas Formulate the consistently Create the

the brand most proper realtime
needs strategy report

Pick up the
best approach

Case learning &
A-B testing




TOYS KINIZIDOM.

creating smiles

Proud Clients

@
ruparupa gE(l) "Chatime BOROMON

ACE (Y)DIARUM

wonderful \\’Ei% | wa BukitAsam © MjA(P
mdonesia Sl DONUNCUL Mitra Adiperkasa

' . /}n,"’" . i @
- N inf3rMa. Bewacio
= CHATIME ~ FURNISHINGS WITH Slyte HOMME

ATEALIER




Proud Clients

o << LEY "
@)  MATE  ersasieno

. Sarung Ten un

%)) Gajah Duduk’
A 5 Gaan Duaur
\r—‘

i glabs

®@coe natur-e KuluEinne

shoulders, mmemssussscse ENER-G&!

fonde Yopi ANl el

EGGROLLS SINGOSARI

LUBRICANTS

ANTISEPTIC

> KB Bank BRI

HERBAL IndiHime QGRS



Proud Clients
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THE PROJECTS



MANAGEMENT

KOL / COMMUNITY




C)
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Analyze Assist Connect
We analyze projects based Assisting brands throughout Connecting the brand with
on the specific needs of your the process with our insights the right accounts with the
brand and company identity. and expertise on the online right target market.

marketing industry.

Collaborated with BIG BRANDS and THOUSANDS of KOLs.



INFLUENCERS MARKETING
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AZ-KO

About The Campaign

AZKO former brand of ACE Hardware, a retail
company needs to set their brand more reachable
by audiences as well as becoming the top of mind
brand in the industry

Campaign Objectives
Generate more awareness
To be the top of mind brand for hardware

retail segment
° Activate the local media / KOL Nasional

Scope of Works

e KOL Mega - Nano management
e  Media Lokal
e Media Homeless

In total working with thousands of KOL.


https://docs.google.com/file/d/1Ea0lbWqXTTAKnzHrGO1ADCxU93m89TnB/preview

INFLUENCERS MARKETING

2 SHOP YOUR RAYALOOK |

About The Campaign

Uniglo wants to enlarge their brand exposure by
massively utilizing various type of KOLs

Campaign Objectives

Upscaling the brand exposure

e Increase engagements and generate
conversation

e  Build strong community

Scope of Works

e KOL management & Affiliates
e Content strategy




INFLUENCERS MARKETING

SIDOMUNCUL

About The Campaign

Sido Muncul wants to enlarge their brand exposure
by massively utilizing various type of KOLs

Campaign Objectives

Upscaling the brand exposure

e Increase engagements and generate
conversation

e  Build strong community

Scope of Works

e KOL management
e Content strategy


https://docs.google.com/file/d/1dLTpayD0CHSHzTbes5BczsGedMM9SGPS/preview
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About The Campaign

Kuku Bima wants to enlarge their brand exposure by
massively utilizing various type of KOLs

Campaign Objectives

Upscaling the brand exposure

e Increase engagements and generate
conversation

e  Build strong community

Scope of Works

e KOL management
e Content strategy



https://docs.google.com/file/d/1abwzqhKVhIGpLn6tkdUD3r2r0MkqLxId/preview

KB Bank

About The Campaign

KB Bank wants to enlarge their brand exposure by
massively utilizing various type of KOLs

Campaign Objectives

Upscaling the brand exposure

e Increase engagements and generate
conversation

e  Build strong community

Scope of Works

e KOL management
e Content strategy



INFLUENCERS MARKETING

Greenfields}Yogurt/
Jujurly Pure
Jujurly'Sehat!

About The Campaign

Greenfields wants to enlarge their brand exposure by
massively utilizing various type of KOLs

Campaign Objectives

Upscaling the brand exposure

e Increase engagements and generate
conversation

e  Build strong community

Scope of Works

e KOL management & Affiliates
e Content strategy



INFLUENCERS MARKETING @bead&

shoulders.

About The Campaign

Head & Shoulders wants to enlarge their brand
exposure by massively utilizing various type of KOLs

Campaign Objectives

Upscaling the brand exposure

e Increase engagements and generate
conversation

e  Build strong community

Scope of Works

e  KOL management & Affiliates
e Content strategy




INFLUENCERS MARKETING
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mame

About The Campaign

MAMA Lemon wants to enlarge their brand exposure
by massively utilizing various type of KOLs

Campaign Objectives

Upscaling the brand exposure

e Increase engagements and generate
conversation

e  Build strong community

Scope of Works

e  KOL management & Affiliates
e Content strategy



About The Campaign

ORAL-B wants to enlarge their brand exposure by
massively utilizing various type of KOLs

Campaign Objectives

Upscaling the brand exposure

e Increase engagements and generate
conversation

e  Build strong community

Scope of Works

e  KOL management & Affiliates
e Content strategy
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ANTISEPTIC

About The Campaign

ANTIS wants to enlarge their brand exposure by
massively utilizing various type of KOLs

Campaign Objectives

Upscaling the brand exposure

e Increase engagements and generate
conversation

e  Build strong community

Scope of Works

e  KOL management & Affiliates
e Content strategy




INFLUENCERS MARKETING natur-€

About The Campaign

Natur-e wants to enlarge their brand exposure by
massively utilizing various type of KOLs

Campaign Objectives

Upscaling the brand exposure

e Increase engagements and generate
conversation

e  Build strong community

Scope of Works

e  KOL management & Affiliates
e Content strategy



https://docs.google.com/file/d/16PR1nPdZXJd31EfK2iRTsnUuPkYOaerz/preview

INFLUENCERS MARKETING

About The Campaign

Yupi needs to elevate their own campaign process
by using KOLs. We provided needed KOLs to run
entire campaign process

Campaign Objectives

e  Generate more awareness
e  Support brand’s offline event exposure

Scope of Works

e KOL management



https://docs.google.com/file/d/1BtEsJEy3olLHCM0k_KXK5Ex2e5wCRRMK/preview
https://docs.google.com/file/d/11Ff8j3b7PXIw_5OeYlzuqtl-_MDiAWQr/preview

INFLUENCERS MARKETING

About The Campaign

We handle Go! Go! Curry Tactical campaign. From
new store opening to new product launching.

Campaign Objectives

e  Generate more awareness
e  Support brand’s offline event exposure
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Scope of Works

e KOL management



https://docs.google.com/file/d/1a65ewaUVKOjXgWUbFGgDbBwOIDEvly1v/preview
https://docs.google.com/file/d/1BIKpExDzg9dRVNC7pMNF7nYEhHEmX9GI/preview

INFLUENCERS MARKETING

About The Campaign

We handle Chatime Atealier Tactical campaign. From
new store opening to new product launching.

Campaign Objectives

e  Generate more awareness
e  Support brand’s offline event exposure

Scope of Works

e KOL management



https://docs.google.com/file/d/1hZCU-wnH1aZxBdsz7g6K4vyAu6sKMlHV/preview
https://docs.google.com/file/d/1T5F2FCosPScAwLRUIR8ZwrdgT2cZjMUk/preview

INFLUENCERS MARKETING

About The Campaign

To increase the sales through Tiktok, Gently needs to
leverage their customer look alike influencers to spread
product channel

Campaign Objectives

e Drive audiences to brand'’s official Tiktok profile
e  Gain the brand exposure on Tiktok channel
e  Product purchase

—

jac untuk bumil dan busui yang bingung
cari skincare, sekarang kalian gak periu [} &8
ibetribet kay

| nadabrand e amacare —— SCOpe of Works

nacemz brand utk agumpulin produk

apa vz aman buat bumil bussi

KOL Management

KOL Affiliates

Content communication strategy
Content production




ERHA

About The Campaign

Generate buzz and understanding about ERHA Acneact
Product - ACSBP

Campaign Objectives

e  Generate product understanding and awareness
through KOL's

Za
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Scope of Works

= : e KOL Management
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CREATIVE
PRODUCTION




Photoshoot

Photoshoot Jajaran Direksi BI




PRODUCTION Photoshoot

Company profile PT. Timah Industri




PRODUCTION Photoshoot

Company profile PT. Black Diamond Heliaero




PRODUCTION Photoshoot




PRODUCTION Photoshoot
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PRODUCTION Photoshoot

Y 4




PRODUCTION Photoshoot

natur-e




Photoshoot

PRODUCTION




Video Campaign Thematic

KB Bank



https://docs.google.com/file/d/1yp_rXOM0U7owRXcx4tQs8s4XqetE0yDC/preview

Video Commercial

® gojek



https://docs.google.com/file/d/17NCpGGK9ODHsxT_X5B_h8qiAQgavQu4I/preview

Video Commercial

My Beauty, My Energy



https://docs.google.com/file/d/1SX53KyscD23EBTzmn81cser6bH4-E2pr/preview

PRODUCTION Video Commercial
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https://docs.google.com/file/d/1IupMfIoQm5Zy8welWm0xmp_Fqn2HR_jj/preview
https://docs.google.com/file/d/1sVwSQ0pNawOb1bBWOfwoGe-movaVbDNx/preview

PRODUCTION Video Commercial
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SKINARO



https://docs.google.com/file/d/1hkbcsxxcxM5MzCMS2UtKZ9F_nRBTzIt1/preview
http://drive.google.com/file/d/1-HBY6fFtTkqHauGF13P9y6LgN1DRou2x/view

Video Commercial fw
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HYALUCERA MOISTURIZER
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https://docs.google.com/file/d/1dGVeYmFg4T8LIWQbbrzC-12h9Cklg1ep/preview

PRODUCTION ) Video Commercial natur=e



https://docs.google.com/file/d/1oqhWek-m18A6XikH1JGmc7WAdncIfcRa/preview
https://docs.google.com/file/d/1qcd3yABW0n-jRF9NU3YrZoQl3mDHtfvL/preview
https://docs.google.com/file/d/1Bk-Ytmw-c4A-ifrYr-t8kmpkw-c3MShg/preview

PRODUCTION Social Media Content
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https://docs.google.com/file/d/1ffJaaw8Ivm2XPdiGJWiVkt1Gvh2se4wL/preview
https://docs.google.com/file/d/1CdpPrh8gsfZMfyFI7RmisSwAGLyc8296/preview
https://docs.google.com/file/d/1y02lBPH_WCwbsvIltI3x0nRBGdfwwInG/preview

PRODUCTION Social Media Content

POV: §
TEMEN KANTOR YANG!
PUNYA BANYAK JAJANAN

EGG ROLLS



https://docs.google.com/file/d/1FNAid4P88xLGa0Xpd1XpDVip9CF8lpeZ/preview
https://docs.google.com/file/d/1jlXKfl31CEGwjwOSsomFQTP_agngyrTa/preview
https://docs.google.com/file/d/1gD8MHsokAiM2XbOKq24SLYz76uBIq2jW/preview

PRODUCTION Social Media Content



http://drive.google.com/file/d/1c4QfaeQb6UpTXU7lMtrdjTfxCCNqFMpR/view
http://drive.google.com/file/d/1N58JRRDnqMZRonli3V0KwcS3O5oHOtX_/view
http://drive.google.com/file/d/1jGgyYL64XQ56PM7GdzlSUfYG2l_I6232/view
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DIGITAL ASSET
MANAGEMENT




DIGITAL ASSETS
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WEB DEVELOPMENT DIGITAL ASSETS

AVFTRA

AUSTRA STUDIO

BAWA PULANG MOBIL IMPIANMU

10% 'é-'l‘ahu_n; :

DIGITAL CONTENT -
VIDEO & PHOTO

¢ EVENT CREATIVE

i STUDIO




°S BRANDING &
COMMUNICATION



Objective:

Objective:
: Acquire new consumers by Drive the ERHA brand
J o Y lab introducing and creating awareness, also strengthen

ERHA UAC as the leading,
trusted Beauty/skincare
company to help everyone
looking for a way more
confident

awareness on Joylab
Wonderskin as a trusted
skincare that is fun but also
cares to restore and prevent
signs of aging.

Objective: Objective:
Establish Stronger Brand
Communication to make a
move in the makeup segment

FLRMIST

Spreading Bellagio Kidz
awareness to community and
media

Objective: Objective:
Kiir Established new oo 2 g
Ralea communication and tone for Building Chemistry EstablishiNGiEiis
: N SOKLIN Rapika s e o Communication to enter the

market through digital strategy

»






N BEBAS BIAYA 3°’

Borlaky s-cl-p Harl dl Semua Jaringan
ATM Prima & Bersama di Seluruh Indonesia

KB Bank

Client :
KB Bank (formerly KB Bukopin)

. EIStUhCints | | cemmB g oo
B Do imcy | Tioslied

MORTGAGE ; s \ Social Media Management
- : Content production
Reporting

Objectives:
- Awareness for their brand transformation
(KB Bukopin to KB Bank)
= Followers growth
- Increase engagement rate
- Gain more sustainable interaction
between brand and audiences

STAR PENSION m“"ﬁ“ om‘%m B &gmm@n@f
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https://docs.google.com/file/d/1h5kZw_-c61vUBhKyw-3euvPn8VTm36Uo/preview

STORA I — STORA
4%

pil Minima:
Fungsi Maksimal

STORA

STORA (Kawan Lama Group)

Scope of Works :

Social Media Management
Content production
Reporting

No Mess, No Stress

Objectives:
= Maintaining day to day post on instagram
= Generate followers 15,000 for 6 Months
= Maintaining engagement rate
= Strengthen the bonding between brand
and audience through interactions
= Maintaining overall performance

STORA

Hacks Bunt Space Mungil



https://docs.google.com/file/d/1MNeCgoNp0aji587qEGE1LLZi3Gwqkg_2/preview

BANG I0BAL
PERGI KE BARAK *
MONDE EGG ROLLS
<« PUNYA HADIAH
MENDADAK &~

Next bust kiat challenge-nya >>

MONDE EGG ROLLS
MANA YANG JADI .
PILIHANMU HARI INI?

(oas

N
EGG ROUS

EGG ROLLS

Client:
Monde Egg Rolls

Scope of Works :

Social Media Management
Content production
Reporting

Objectives:
= Maintaining day to day post on instagram
= Generate followers growth
= Maintaining engagement rate
= Strengthen the bonding between brand
and audience through interactions
= Maintaining overall performance


https://docs.google.com/file/d/1G7Nt6VIE5FOFkcvm0_qu6n2MqVKYOx_i/preview

Ingonesia
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IndiH®me

Client :
IndiHome (Telkom)

Scope of Works :

Social Media Management
Content production
Reporting

Objectives:

= Maintaining day to day post on instagram
and tiktok

= Generate followers growth

= Maintaining engagement rate

= Strengthen the bonding between brand
and audience through interactions

= Maintaining overall performance
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: DIGITAL
PERFORMANCE




What We Do

We help you solve the puzzle of your digital marketing needs

STRATEGY CREATIVE MEDIA
WE PLAN @ Digital Strateglc |, Creative _, Digital Medla
Planning Concept Planning
. . . Digital Media
Digital Marketing & Creative .
O — —
SHEEXECOTE {;1/ Analytics Development Buying &

Optimization

Craft ) Create ) Deliver

Insightful Message Inspiring Story Data-driven Campaign




Strategic Solution
We craft insightful message

We craft message at each stage of
consumer journey.

On converged media

Owned Paid
media media

Intention

Upper Funnel
Brand Awareness
Reach

Middle Funnel
Web Traffic
Social Media Engagement

Lower Funnel
Lead Generation
Sales



Projects
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Project -
GOTF (Garuda Indonesia
Online Fair) 2016 - 2018

GOTF first campaign start on Q4
2016 and continue to 2017 (March,
August, November), 2018 (April,
August, November). Create media
planning, media recommendation
and increase sales of
E-Commerce division.

Project -
#MASAGAPERCAYA

This campaign highlight, how to
people can do impossible become
possible with CIMB Niaga, for
example you can KPR 0%.

And the campaign mostly using
comedy talent for video assets to
introduce product CIMB Niaga.

#* Beli Emas GRATIS

Hijab & Blouse Premium
dari Vanilla Hijab

*S&EK Berlaku

Saatnya punya tabungan
emas LM Antam

Mulai dari Rp 10.000 &
Gratis Biaya Admin

Project -
TAMASIA x VANILLA
HIJAB

Create the landing page with the
content on the site. Gain the
audience to buy gold through
Tamasia Apps with benefit Vanilla
Hijab product free.

Project -
Tamasia August Campaign

Create the landing page with the
content on the site. Promote the
August campaign with benefit Free
Admin Charge during August and you
can buy gold starting 10.000 IDR on
Tamasia Apps.






BELLAGIO POMADE KIDZzZ
Launching event

Bellagio as a grooming brand has launched new
product for kids 6-15 years.

They aim to create massive awareness to
audience. The attendees are parents
communities & media, with campaign message
“Teman Tumbuh Bersama” .

This event was attended by 150 participants
and other guests, the content activities:

= Parenting class with expert

= Parenting Talk Show

-  Grand launching of Bellagio Pomade &

fashion show

- Media Gathering

= Quiz

- 360 photo booth

* 1248 &

VIVA.. v E30

Jangan Diabaikan, Gaya
Rambut Juga Bikin Anak
Lebih Nyaman Beraktivits

v & 3,08

= suara.com .
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5 Tips Mencari Hair Style yang

Tepat bagi Anak Lelaki, Jangan

Salah Pilih Barbershop

e ,
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POPMAMA e

Tips Aman Menggunakan Pomade
untuk Anak, Pastikan Nyaman
Digunakan

s ¥ iz

iNewsDepok.id Q

Pentingnya Menjaga Rasa

Percaya Diri Anak, Bellagio
Homme Pomade Kidz Gelar
Talkshow Parenting


http://drive.google.com/file/d/1_jwcMKjR47Gl3P_iQIKBXpc02pUXtrNV/view

SKINARO SKINCARE
Launching event

Skinaro is a local skincare product and they are
launching their brand first to the public on 13
Oct 2023, at CFD Jakarta Pusat. This event is
open for public.

They aim to create massive awareness and
engagement to audience, especially to
Millenials and Gen-Z audience.

This event was attended by more than 500
participants and other guests, the content
activities:

= Magic Mirror Photo Booth

- Skin Consultation with Expert (doctor)

= Fun Walk & Angklung Performance

= Product Sampling and Selling

= Press Conference

= Quiz on the Street

= Door Prize

-  Special Performance by Raissa Anggiani

2 suara.com

e

Qi

61% Orang Indonesia Alami Kulit Kusam,
Ekstrak Teh Hitam Kayu Aro Jadi Bahan

Dasar Produk Skincare Lokal Inl

O %

©6e

= FIMELA Q WA

Kulit Cerah Alami dengan
Skincare Ekstrak Teh Hitam
Kayu Aro

Anisho Sakban Putr

o e

Fimela.com, Jakarta Saal Ini industr

Atasi Kulit Kusam, Skinaro Brand Skin
Care Angkat Teh Kayu Aro

ecantikan semakin berk ), terlinat dari
banyaknya brand skincare lok

bermunculan. Hal ini diduk

n kulit terutama pada permasalahan

lulit kusar


http://drive.google.com/file/d/1obo1g3LJSW0Zzv_8OPdTOxSQ-bmuJn_k/view

Whatever the task,
just ASK!

ASK MEDIA Anisa Nuraini
Bellezza BSA 1st Floor, Permata Hijau Telp / WA +62878 8585 5722
Jakarta Selatan www.askmedia.id Email anisa@askmedia.id
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